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Artist Analysis: Kanye West Yeezy Brand.
Kanye Omari West, 41, is an American rapper, songwriter, entrepreneur and fashion designer. His career in music has been an up and down kind of trend. Despite this, Kanye West’s style in music has been seen to change as most of his achievements in music incorporated electro, synth-pop, soul, indie rock and even gospel music. In his career, Kanye West has been the centre of major progressions within the mainstream popular music and mostly hip-hop. In the early stages of his musical career, he had stated and openly showed a huge interest in fashion design and to work within the industry housing clothing design (Hanbury).
 He has seen several successes in the various fashion lines he approached for a partnership including Nike, Adidas and even Louis Vuitton. Kanye’s brand relied on the artist’s provocative thinking and a majority of his best works (both musically and fashion-wise) explore the contradictions that come with the human condition. His most iconic brand, the Yeezy fashion line has become one of the most influential, the Yeezy sneaker brand (Woolf).  The following paper will address the artist’s promotional tactics as he is considered to be a genius and an artist beyond compare.


Promotional tactics 
Over the years, Kanye West has been benefiting largely from the Yeezy fashion line. West uses social media, fashion events, celebrity collaborations, Live Television interviews and performances in showcasing his brands. Since 2004, Kanye West appeared in various high-end fashion events, music award shows, world tours to promote his brand. His most successful brand is the Yeezy sneakers that were valued to be 1.5 billion dollars’ worth, according to CNBC. Thanks to Adidas the brand has seen tremendous growth in sales and tracking on well as they will be strategically added for basketball sneakers (Mowatt). In addition, Kanye West used most of the celebrities who are key social media influencers, for example, Paris Hilton, who dresses up in the Yeezy fashion wear and uses social media to reach out to a broader audience. The use o social media in any marketing plans affect the brand’s performance positively if done correctly. The use of celebrity in promoting the fashion brands provoked a 46% increase demand for Yeezy brands. 
Kanye West philosophy under his fashion achievements come alive because he is embedded into the culture and his fashion line uses this to its advantage. The promotional tactics that have been employed in the promotion of these products have been successful due to the fact that Kanye West and his team, are able to balance exclusivity, which entails both celebrity participation plus art, and also the general mass which includes social media platforms like Instagram, fashion events, movie theatres among others. His campaigns have been seen to be extremely creative artistic expressions, whereas his distribution approaches involve largely of the mass.
Evidence of the open promotional tactics Kanye West has used dates back more than a decade ago after he first won his Grammy award. While he was onstage during the Grammy’s performance, his fans were able to have the first look on some new-fashioned shoes. The same shoes eventually ended up becoming the iconic Nike Air Yeezy, however, the versions which he had worn on stage were black/white colourway which did not entirely make it to the store but were replaced by a much more colourful pair of shoes. In the same year, during his Glow in the Dark Tour, Kanye was seen wearing an unreleased orange and purple colourway. This was the first time that Nike granted a non-athlete to have their brand publicized .This was a major move that established Kanye West as a pioneer in the sneaker world, in the process, introducing a celebrated musician who had the need to reimagine the whole idea of “celebrity designer”.
In June 2012, the world saw to release the Air Yeezy 2, which came in Two Colorways, “Platinum” and “Black Solar Red.” Similar to the first Air Yeezy, these sneakers were among the highly priced shoes that had a typical Nike pricing of $250 and they were tremendously limited (that is, most reports claim that only 1,500 sets were made), and teenagers were the highest in number that had lined up for weeks in order to have a pair. Today, a pair of the same shoes go for a sale for over $5,000 through Flight Club.
Air Yeezy 2, from a design perspective, had a considerably similar but with a style that appeared to be sleeker than the original set of sneakers. In addition, they had also featured an embossed a print that was of a reptilian make on the side. It also had a reinforced dark, luxurious aesthetic print added to it. Kanye West was seen wearing them during his Watch the Throne tour.
On February 3, 2015, the shoe company Adidas, launched a phone application, which was solely designed to help their customers access their stores online in order to buy the newly made Yeezy Sneakers. This was another brilliant promotional tactic that Kanye took advantage for in order to reach out his fans and customers. In order to control the developing hysteria and publicity that were surrounding the release of Kanye West Yeezy’s and Adidas products that year, Adidas launched the app to allow customers to be able to reserve the new shoes at their local stores. The app proved to be useful to even future for, future Adidas products.
Kanye west’s merging with Apple, a giant phone company, has become another tactic that has elevated his popularity to greater heights. Through social media, he was able to detail his involvement with the largest technology companies (Johnson). This would positively favour the growth of his brand and even popularize it more.
Most of Kanye west appearances on television and radio are often about him criticizing the fashion industry. On Power 99 radio in Philadelphia, Kanye West went on ahead to describe how big-name fashion brands like Nike and Louis Vuitton lack respect for people with an influence like him (black rappers in specific) have on the vast world of consumers. In another interview with the Los Angeles radio station, he had revealed that he had previously designed and worked on various versions of high-end sneakers known as (Giuseppe) Zanotti sneakers and also Balmain sneakers. Among other reveals, Kanye West was able to use both television and radio appearances to let the listeners know about what he was working on and updates regarding his fashion events that were exclusively made to showcase his fashion brands. For example, Yeezy Season 1 up to 3.
Politically, Kanye West has shown interest in taking part in most of the political affairs in America. The cultural gatekeepers in the US, generally, propelled protests when black American artists set out to express their political thoughts. (The activist hip-hop group is known as Public Enemy never had a Rolling Stone cover; Barak Obama had about eight.) The opposition brought against Kanye expanded with his ongoing open proclamations urging his fellow Black Americans to be against the orthodoxy that is politically instigated and become free-masterminds, not rationally oppressed political saps. Kanye himself left school to pioneer his own trail, trusting that other hip-hop fans would perceive the uniqueness of his records and the distinction of his neo-geek, Polo-wearing style plate picture and relate to it (White). 
Conclusion
Despite the fact that there are some neoliberal desultory modes of Kanye's verses in some of his musical albums (e.g. Life of Pablo), there are times where Kanye does intriguing stuff to destabilize those equivalent thoughts. Neoliberalism is a belief system completely centred on oneself yet there are snapshots of the collection where Kanye has so centred on the self that it over-burdens neoliberalism (Davidson).
Kanye Wes's history in both fashion and music career has been a long one. Since he burst onto the scene in 2004 with The College Dropout album, his effect on men's design has been huge. Perhaps maybe unmatched. However, all came to a better turn when his effortless growth in the fashion venture, led him to collaborate with Adidas and was a great be revealed at a much-anticipated fashion ceremony in New York. This move was something he had been longing for due to the fact that it gives him grounds to express his vision in a way he believes he has long deserved (Woolf). The article was able to touch on his growth in the fashion world, his inspirations and also the tactics he used mostly to promote his work.
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